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London mental wellbeing statistics

1-2 million Londoners will 

experience mental ill health

this year

75% of Londoners in need are not 

receiving any support for mental ill 

health

95% of Londoners 

are online



• In 2015 a business case for a pan-London digital mental wellbeing 

service was shaped by more than 200 people

• London CCGs and the majority of London Boroughs and Councils

came together to commission the programme, providing funding up 

until the end of March 2018 to develop the service

• We have built a service designed around Londoners, that finds 

and guides those is need and provides them with personalised 

journeys to digital self-help and self-care, 24/7

• The service went live in Beta at the end of October 2017

• We continue to develop and improve the service based on user 

feedback 

• Development of the service has been facilitated Local government, 

Healthy London Partnership, NHS England and Public Health England 

and the Mayor of London
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What we decided to do about it

Our Vision 

‘London should be a place where everyone enjoys good mental health and 

wellbeing and no-one is left to suffer alone.’



Martin, 42

• Martin works as a builder

• He is stressed, can’t sleep, has 

extreme tension headaches and 

outbursts of anger

• He is a carer for his ill wife. He 

prefers anonymity and self-help tips



• Martin Googles “can’t sleep”

• He see an advert for Good thinking



• He is taken to the Good Thinking landing page



• He decides to completes the clinical self-assessment that highlights moderate depression



• He is offered a range of sleep and mindfulness apps



• Martin chooses to begin the Sleepio

programme based on user 

recommendations and the 

opportunity for peer support

• This option allows him to stay in 

work, continue to care for his wife 

and prevents any further 

deterioration in his mood.



Good Thinking data dashboard

• A data dashboard has 

been developed to 

enable service 

monitoring and 

improvements

• It provides real-time data 

on site visits and referral 

information

• It represents visits by 

post codes

• Further capabilities are 

being developed
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Public Beta: Live from 1st Nov 2018 
Targeting stress, anxiety, depression, sleep problems 

Targeted Campaigns Running for 9 Weeks in Since Live Public Beta

Data from 1st Nov to 8th Jan (with 2 week pause during Nov.) 

Channels Google 

Facebook 

Reach 

Total number of times messages shown - Google/Facebook (impressions) 

1,287,460

Engagement/Visits 

Clicks on targeted messages 

20,470 Total Cost 

£9,489 

48 pence average cost 

per visitor 

Number continuing journey through to self-help resources 1,424

Number visitors completing validated self-assessments • 601 Sleep Test 

• 500 mental/physical symptom check 

• 111 Stress (PSS), Depression (PHQ9), 

Anxiety (GAD7) combined assessment 

Numbers signed up for self-managed evidenced based CBT 

(Two interventions for a) Insomnia and b) Mindfulness Based Cognitive Therapy 

(MBCT) for stress, anxiety and depression 
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2018/19 and beyond

• Offering support to any Londoner seeking help online for their mental wellbeing

• Potential to scale regionally and nationally

• Looking into branching out to other health issues, such as smoking, sexual health and obesity

• Integration with traditional health systems e.g. as a way to facilitate social prescribing in outpatient 

clinics

• Linking to resources based on user location

• Real time local population wellbeing data to support planning of other services

• Service development is dependent on available funding.

The future of Good Thinking



info@good-thinking.uk

https://www.healthylondon.org/good-thinking/

@GoodThinkingUK


